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BJIATOOAPCTBEHHOE NMMUCbMO

YBarkaemsble konnerum!

Business Speech Science Research, uccnenosarensckas nabopatopus KOMMaHMm
00O busHec Cnuy, BblPa>aeT MCKPEHHI0I0 6J'|al'O,D,apHOCTb Coumonoruyeckomy
PakynsTety MIY vMmeHu M.B. JToMOHOCOBa 33 n1oO0TBOPHOE COTPYOHUYECTBO B
0bnacTvi NpoBeAeHNS UCCAEA0BAHWI U KOHCANTUHIOBbIX MPOEKTOB B paMKax
MPAaKTWKWM CTYOEHTOB.

Hnsi Hac orpoMHas 4ecTb COTpyAHMYaTL C MY uMeHu M.B. JTOMOHOCOB3, ¥ Mbl
FOPAMMCH BO3MOXHOCTbIO NPUHATL yYacTue B NPOhECCMOHaIbHOM CTaHOBAEHMM
MONOAbIX MCCnengoBaTenen,

CTYAEHTbI pakyrbTeTa NpoABMIN BbICOKUIA YPOBEHb NOATOTOBKM, OTTOYEH Hble
MCCNELOBATENLCKNE Vi aHANUTUHECKME HaBbIKM, AUCUMMTTMHUPOBAHHOCTS,
MHNLMATUBHOCTb W KPEaTUBHOCTb.

OcobeHHO xoTenock Bbl Takke OTMETUTL MOTUBALMIO CTYOEHTOB. Ha NpoTaMeHuu
COTPYAHMHECTBA Mbl HabnOAAEM CO CTOPOHbI CTYAEHTOB BbICOKYIO
381HTePecoBaHHOCTL B paboTe, HaLUENeHHOCTL Ha peaynsTar, akTMBHOE yyacTue B
paboTe Hafl, NPOeKTamu. YBEpEHbI, 4TO OFPOMHYIO Posib B POpMUpPOBaHUM
NO0BHOrO OTHOLWEHWA K AeMy UrpaeT aTMOChepa (aKymbTETa U BbICOKMI
NPOdeccroHantHbIf YposeHb NPOpeccopcko-NpenoaaBaTensCKoro cocTasa,

Hapeemcs Ha panbHenwee npononkeHwe CoTpyaHUYEeCTBa 1 roTOBbI
NPEAOCTABATL CTYACHTAM U BbIMYCKHWKAM COLMONOrMYeCcKoro dakynsteta MY
MMmeHi M.B. JIoMOHOCOBa BO3MOXXHOCTbL paboTaTh B OOHOM 13 NyYLmx
TPEHWVHTOBbIX 1 KOHCANTUHIOBbIX KOMMNAHWIA Ha pbiHKe Br3Hec obpasosaHus
«bunaHec Crniny»,
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