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B pamkax pmucuurimHbl «I3M-KanuTaau3M H  COBPEMEHHBIM KOHCHIOMEpPHU3IM»

packpblBaeTcs pojib U 3HAUEHUE LEHHOCTEeW MOTpebiieHns B (OPMUPOBAHUM COLUAIBHBIX
OTHOIIIEHUH B COBPEMEHHOM OOILECTBE, NMPUHATUHU PEIICHUN, OpraHU3allMi U PETyJIupOBaHUU
MIPOLIECCOB KOMMYHHMKAIMM, MOHMMAHHUU COLMAIbHBIX AaCHEKTOB HEPaBEHCTBA U BOIPOCOB
CIPaBEIMBOCTH.
Ilenpto OCBOEHUS JHCUUIUIMHBI SIBISIETCA  PACKPBITUE TEOPETUUYECKOTO  COJAEPIKAHMUS,
METOAOJOTHYECKUX OCHOBAHWM TEOPHM, IMOHATUM, IHUCKYCCHM B PAMKax OCHOBHBIX TEOPHUU
COLIMOJIOTMH NMOTPEOJICHUS U TII3M-KallUTaIl3Ma, OTPAKAIOIIUX BEAYIIHE PECChl COBPEMEHHOTO
o0miecTBa, a TaK)Ke BBISBICHHE pPOJM M MeCTa 3TUX TEOpUH B CHUCTEME COBPEMEHHOIO
COLIMOJIOTMYECKOTO 3HAHUS.

VYyeOHasi TUCHUIUIMHA B COUYETAHUU C JPYTUMU AUCLMILIMHAMH MpU3BaHa 00ECEeUnTh
¢dbopMupoBaHue y OyIylIuX CIELHUATUCTOB LIEJIOCTHOTO NPEJACTaBICHUS OO0 OCHOBHBIX
O0COOEHHOCTSIX O0O0IIecTBa, XapaKTEPU3yeMOTO Kak OOIIECTBO MOTPEOJEHUsS, MPUHIMIAX €ro
CYLIECTBOBaHMSI W MX BIMSHUM HA pa3IUYHbIE COLUAIbHbIE TPYNIbl U OpraHu3aluu
(rocynapcTBeHHbIe, OOIIECTBEHHbIE, MPO(ECCHOHANIbHBIE, TBOPUYECKHE U [1p.), a TaKXKe Mpu
aHaJin3e COOBITHH, TMOArOTOBKE AHATUTHUYECKUX MAaTEepUalIOB, HAay4YHO-HCCIEAOBATEIbCKUX U
YIPaBJIE€HYECKUX MIPOrPaMM U IPOEKTOB.



